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ABSTRACT

This scientific article analyzes the economic aspects of social media blogging and its role in
the digital economy. It examines bloggers’ sources of income, monetization mechanisms, interaction
with the advertising market, and the specifics of influencer marketing. The study also explores the
impact of blogging on small business development and personal branding, as well as issues of
competition and economic efficiency in market conditions. The findings indicate that blogging is
becoming an important participant in modern economic relations.

Keywords: social media, blogging, digital economy, influencer marketing, monetization,
advertising market, personal branding.

AHHOTALIUSA

Maskyp WIMHH Makoiaga WXTHMOMA TapMOK OJOTepIUIHMHUHT WKTUCOIUM KUXATIIApPH,
YHUHI paKaMJIl UKTUCOIUETAArU YPHU Ba aXaMUATU TaxJinil KUiauHaau. biorepnuk ¢paonusTHHUHT
JapoMaji MaHOaJIapy, MOHETH3AIUsl yCyJUlapH, pekiiaMa 0030pu OuiaH y3apo OOFIUKIWTH XaM[a
HH(]IIIOCHCED MapKETUHT MEXaHW3MU WIMHNW-Ha3apui >kuxatiaaH Eputwiand. LyHuHTAeK,
OJIOTEPJIMKHUHT KUYWK OW3HEC Ba IIaxXCUi OpeHJ pUBOXKHTA TabCUPH, 0030p MyHOcabaTiaapu
IAPOUTH 1A PAKOOAT MYyXUTH Ba HKTUCOUI caMapaIopiuK Macananapu Kypub unkunaan. TaakukoT
HaTWXKaJlapu MKTUMOUH TapMOK 6J10FepJ'II/IFI/IHI/IH1" 3aMOHaBHUHU I/IKTI/ICO,[[I/Iﬁ MYHOCB.6aTJIap,[[a MyXUM
CyOBeKT cudarua maKiaHaéTraHuHI KYpPCaTaIu.

Kanur cy3iap: mwKTUMOMI TapMOK, OJIOTEpIIMK, pakaMJId WKTUCOIUET, HH(DIIOEHCED
MapKEeTHHT, MOHETH3aIIMsI, peKjiaMa 0030pH, Maxcuil OpeH.

AHHOTALIMSI

B nanHOI Hay4HOW cTaTbe aHaIM3UPYIOTCS HSKOHOMUYECKHE AacIeKThl Oyorepctsa B
COOUAJIBHBIX CCTAX H €ro poJib B HH(prBOI;'I JOKOHOMMHKE. PaCCManI/IBaI-OTC}I HUCTOYHHKHN OJOXOA0B
6HOFep0B, MCXaHU3Mbl MOHCTH3AllUH, BSaHMOHeﬁCTBHe C PCKIIaMHBIM PBIHKOM H 0COOEHHOCTH
HH(bHIOCHCCp-MapKeTI/IHFa. Taxke HUCCIICAYCTCA BIIUAHUC 6HOTepCTBa Ha pa3BUTHUC MAJIOro onsHeca
u (opMHUpOBaHME JHMYHOIO OpeHAa, a TakKe BONPOCH KOHKYPEHLMH U 3KOHOMHYECKON
3¢ (HEKTHBHOCTH B YCIOBHUSX PHIHOYHBIX OTHOIICHUH. Pe3ybTaThl HCCeI0BaHuUs TOKA3BIBAOT, YTO
6JIOFGpCTBO CTAHOBHUTCA 3HAYUMBIM Cy6’I>GKTOM COBPCMECHHBIX SKOHOMHUYCCKUX MPOICCCOB.

KiroueBble cjioBa: conuanbHbIe ceTH, OJ0TepcTBO, MU(PPOBasi SIKOHOMHUKA, WH(]IOCHCEp-
MapKeTUHT, MOHETU3AlIUs, PEKIAMHBII PBIHOK, JTMYHBIN OpeH/.

INTRODUCTION

In the 21st century, the rapid development of information technologies and internet networks
has led to the emergence of new forms of economic relations. The process of digital transformation
is significantly influencing all spheres of society, including mass media, marketing, and
entrepreneurial activity. Within this context, social media blogging has emerged as a new economic
phenomenon.

Social media platforms are no longer merely spaces for communication; they have become
digital markets with substantial financial circulation. Bloggers operate within this market as creators
of information, distributors of advertising, and influential actors who shape audience perceptions.
Through their activities, goods and services are promoted, brands are formed, and consumers’
economic decisions are influenced.

Today, blogging possesses not only socio-cultural but also economic significance. Globally,
the influencer marketing market continues to grow annually. Many companies consider promotion
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through bloggers to be more effective than traditional advertising methods. This is largely due to the
trust-based relationship between bloggers and their audiences, which increases economic efficiency
and marketing impact.

In Uzbekistan as well, social media blogging is developing rapidly. Local bloggers generate
income through advertising, collaborative projects, online courses, branded products, and various
services. This contributes to job creation, small business development, and the expansion of the digital
economy’s share in the national market

At the same time, issues such as economic sustainability, taxation, competition, and market
regulation remain relevant. There is an increasing need to regulate blogging activities from legal and
economic perspectives and integrate them into formal economic systems.

The purpose of this article is to comprehensively analyze the economic aspects of social media
blogging, including its income sources, market mechanisms, and overall economic efficiency.

The economic nature of blogging activity

Social media blogging has become an integral part of the modern digital economy. It generates
economic value by commercializing the processes of information production, distribution, and
consumption. A blogger is not only a content creator but also a market participant capable of
managing audience attention and transforming it into an economic resource.

In the digital economy, attention is considered a strategic resource. Bloggers create and
accumulate this resource, offering it to advertisers. Therefore, blogging can be regarded as a practical
manifestation of the “attention economy.”

Blogging activity has the following economic characteristics:

. low entry barriers (minimal initial investment);

. highly competitive environment;

. income dependence on audience size and engagement;
. dependence on digital platforms.

Income sources and monetization mechanisms

The economic efficiency of social media blogging depends largely on its monetization
methods. The main income sources include:

Advertising and sponsorship contracts

The primary source of income for bloggers is commercial advertising through posts, stories,
and videos promoting goods or services. Pricing is determined by audience size, reach, engagement
rate, and content quality.

Platform-based payments

Some platforms provide revenue sharing models, where bloggers receive a portion of
advertising revenue based on content views. This system encourages bloggers to expand their
audiences and improve content quality.

Personal products and services

Many bloggers earn income by selling branded merchandise, online courses, consulting
services, or digital products. This transforms blogging into a form of independent entrepreneurship.

Affiliate marketing

Through affiliate links, bloggers recommend products and receive a commission for each sale.
This model requires relatively low investment and offers scalable income opportunities.

Influencer marketing and the advertising market

The economic importance of blogging is clearly reflected in influencer marketing. An
influencer is an individual capable of affecting the opinions and purchasing decisions of a specific
audience segment. Companies leverage this influence to impact consumer behavior.
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Compared to traditional advertising tools (television, radio, print media), blogger-based
promotion offers several advantages:

. targeted audience segmentation;

. interactive communication;

. higher level of trust;

. measurable and rapid performance analysis.

As a result, many brands are reallocating significant portions of their marketing budgets to
collaborations with bloggers.

Blogging and small business development

Social media blogging serves as an effective promotional channel for small and medium-sized
enterprises. Newly established businesses, in particular, can enter the market without substantial
advertising expenses by cooperating with bloggers.

Furthermore, bloggers themselves operate as small business entities. They:

. establish content production studios;
. provide social media marketing (SMM) services;
. employ teams including videographers, editors, and marketers.

This contributes to job creation and the expansion of the digital services sector.
.Economic risks and challenges
Despite its high-income potential, blogging also involves economic risks:

. unstable income;

. changing audience interests;

. dependence on platform algorithms;
legal and taxation issues;

. reputational risks.

As competition intensifies, maintaining content quality and adopting innovative approaches
become increasingly important. Additionally, integrating blogging into formal taxation and
regulatory systems remains a pressing issue.

Economic efficiency and future prospects

From the perspective of economic efficiency, social media blogging has strong growth
potential. It supports digital entrepreneurship, encourages innovative business models, and
contributes to the formation of new value chains.

In the future, artificial intelligence, big data analytics, and automated marketing technologies
are expected to further enhance the economic model of blogging. Personalized advertising, precise
audience segmentation, and advanced digital analytics will increase overall efficiency and
profitability.

Thus, blogging is strengthening its position as a sustainable and profitable sector within the
digital economy.

CONCLUSION

Social media blogging is increasingly forming as an independent economic institution within
the modern digital economy. By commercializing information production and distribution, it
generates economic value and functions as a key component of the attention economy. The study
demonstrates that blogging is not merely a socio-cultural phenomenon but an active economic actor
within market relations.

The main income sources—advertising, sponsorship agreements, affiliate marketing,
platform-based payments, and personal product sales—demonstrate that blogging represents a
distinctive form of digital entrepreneurship. Through influencer marketing mechanisms, bloggers
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directly impact consumer economic decisions, thereby influencing market demand and supply
dynamics and creating new advertising and trade formats.

Blogging also serves as an effective marketing channel for small and medium-sized
enterprises, enabling them to reach targeted audiences with relatively low financial investment. This
strengthens competition, encourages innovation, creates new jobs, and expands the digital services
sector.

However, the economic sustainability of blogging depends on various factors, including
audience dynamics, platform dependence, income instability, and regulatory challenges. Therefore,
it is essential to develop legal and economic frameworks that integrate blogging into formal economic
systems and ensure financial transparency.

Looking ahead, the integration of artificial intelligence, big data analytics, and automated
marketing technologies will further improve the economic model of blogging. Personalized
promotion strategies and advanced digital analytics will enhance efficiency and profitability.

In conclusion, social media blogging represents one of the most innovative and economically
promising sectors of the digital economy. Comprehensive scientific research into its economic aspects
provides a foundation for ensuring its sustainable and effective development.
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